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2010 Summary Data



2011 Summary Data



LibQUAL+® Lite responses



2010 Post Hoc Data Summary

• 2.3 = Average # of Reminders

• 119 of 135 = Incentives offered

• 2.3 = Average # of promotion methods
– (flyers, Web site, newspaper, special event, other)

• Unique Method: “We set up "laptop stations" at the dining halls, 
residence halls, and the student center. Stations were staffed by at 
least one employee of the libraries (often a member of the 
Assessment Committee) and student employees from within the 
libraries, since we thought students would be much more likely to 
respond positively to someone who "looks like them.” Our intent 
was to reach out to those who never visit the libraries, and I believe 
we were successful. From a public relations perspective, it was a 
grand success. Many passers-by were delighted to see librarians out 
of their usual habitat, and the students most definitely did connect 
with one another effectively.



Gift Certificates

• Booksellers (e.g. 

Amazon, Blackwell, 

Borders)

• Retail Stores (e.g. Best 

Buy, Target, Walmart)

• Airfare voucher

• Coffee Shop

• Gas station

• Grocery store

• iTunes

• Local restaurant

• Prepaid phone card

• Record store

• Shopping mall



Electronics & Accessories

• Camcorder/camera

• Cell phone

• DVD player

• Flash drive

• Flat screen TV

• Kindle

• Laptop computer / 
carrying case

• MP3 player

• Netbook

• Nintendo Wii

• PDA

• Printer

• Various iPods, iPod 
Touch



Library and Campus Services

• Credit towards 
printing/photocopying

• Library fine waivers and 
credits

• Library t-shirts and 
other paraphernalia

• Campus dining money

• Membership to student 
rec center

• Parking permit

• Sports equipment 
rental packages

• Tuition credit

• University Bookstore 
gift certificate

• University dollars

• University 
paraphernalia



Other Ideas

Common

• Cash

• Comedy club tickets

• Local sporting event tickets

• Theater/opera/museum/zoo/movie tickets

• Unique Ideas

Unique

• Candies and chocolate for respondents who complete survey at the 
library

• Donation to food bank for each response received

• Tokens of appreciation (bags, candy, dime for printing) for anyone 
who brought in a printout thank you page for completing the survey



Web Promotion / Sharing Results

• United States Military Academy Library notice:
– https://www.fbo.gov/index?s=opportunity&mode=for

m&tab=core&id=c1e1410bc4d7bce02757492f36ea74
86

• University of Glasgow incentive prize winners 
announced on Twitter:
– https://twitter.com/#!/uofglibrary/status/7039858736

7985152

• University of Texas at Arlington LibQUAL+® Web 
page:
– http://www.uta.edu/library/libqual/results.php



Web Promotion / Sharing Results

• Simon Fraser University published a series of PDF 
documents on their Web site, including the survey 
itself, their Results Notebook, and a summary report of 
their methodology, results, analysis of comments, and 
action items.  
– http://www.lib.sfu.ca/about/reports/user-survey-results-

2010

• The University of Toronto tweeted a link to a Web 
report of their 2010 survey run, complete with 
graphics, text, and a detailed action plan.
– http://twitter.com/uoftlibraries/status/532094935547412

48



Bibliothèque Nationale et Universitaire

de Strasbourg
BNU’s Web site in 2010 for their 3 LibQUAL+® surveys

The BNU had surveys for itself and two of the universities it services: 
Université de Strasbourg and Université de Haute Alsace. The first 
image portrays staff, with whom their users may regularly interact, 
introducing the LibQUAL+® survey. In the background is the BNU main 
building.

The BNU printed and posted posters of the group photo, posters of 
photos with a single person and printed badges for the staff and 
bookmarks. Thanks in part to this magnificent marketing campaign, 
the BNU gathered an impressive number of valid surveys: more than 
7,000 for all three of their surveys!

Thanks to Catherine Donnadieu, primary contact for the Bibliothèque
Nationale et Universitaire de Strasbourg, for sharing their efforts with 
the community.





Université de Montréal

Université de Montréal features a robust Web site 
discussing their 2010 administration of LibQUAL+®. 
It is an excellent resource for stakeholders to learn 
about the tool, ingest the results in stunning 
graphics and clear language, see action plans 
itemized, and follow along with the library’s 
improvements. For non-French speakers, we 
suggest viewing the site in Google Chrome and let 
Google Translate work its magic.

http://www.bib.umontreal.ca/LibQUAL/default.htm







More data? Why not?



Virtual Share Fair

• Creative ways libraries are encouraging user 

participation and communicating LQ survey 

results to library administration, users, and 

other stakeholders of the library?

libqual@arl.org


